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GREAT  LAICES  REGION 
FOOD  FIGHTS  FOR  FREEDOM  ■ 
CLEAN  PLATS  CLUB  GAMPAIGH 


I .  Introduction  to  FDA  State  3uper\'isors  .through: 

1.  Copy  of  "Proc&Qure  for  tha  Devfelopiuent  of  tho  Clean  Plato  Club 
Campaign" . 

2.  Personal  contact  by  Regional  office  representative^ 
II ,    Introduction  to  Ar^a  Suptr^visors  through: 

1.  Copy  of  "Procedure  for  the  Dev^lopnent  of  th^  Cltan  Plate  Club 
Campaign". 

2.  Instructions  from  State  Supervisors  -  (letters  and  personal 
contacts) « 

2.    Aosistance  from  Regional  office  and  its  persorinel. 
III.    Introduction  to  the  State  Nutrition  Cor.u,n.ttee  Chairaan  through j 

1,  Copy  of  '•Procedure  for  the  Development  of  the  Clean  Plate  Club 
Cainpaign"  to  be  mailed  from  the  Regional  officii  by  the  Regional 
Nutrition  Representative . 

2.  Explanation  of  prograra  to  chairman  by  the  State  Supervisor  (Blanket 
approval  by  Chairman  for  inaur^uration  of  the  program  desirable). 

IV.    Introduction  to  County  and  Local  Nutrition  Committees  or  other  coop- 
erating ^'roup  or  a3;ency  through: 

1.    Comunacation  from  State  Nutrition  Comi-.iittee  Chairm.an  adi^ising 
the  Local  Comr.iittee  that  an  FDA  representative  'will  shortly  dis- 
cuss the  Clean  Plate  Club  Vvith  her. 

V.    Planning  the  Program: 

1.  Stat:  or  Area  Supervieors  to  make  arrangements  for  meeting  with 
County  or  Locc.l  Nutrition  Committees  and  other  interested  ,_,-roup 
listed  in  Lhe  procedure.    Prelimin-Tjry  discussion  vith  County  Nutri- 
tion Chaiinen  to  decide  on  attendance  at  meeting. 

2.  Copies  of  tho  procedure  should  be  distributed  to  various  persons 
pi-esent , 

5,    Presentation  should  be  made  by  State  Supervisor,  Area  Supervdsor, 
or  both. 

The  Regional  office  should  be  kept  currently  advised  of  meetings  scheduled 
and  progress  being  made. 


1997  (20) 


FOOD  FIGHTS  FOR.  FREEDOM 


PROCEDURE  FOR  THE  DSVELOPFiEIIT 
OF  THE  -'.  • 
CLEAN  PLATE  CLUB  CAIff'AIGN 
FOR  THE  GRE/.T  LAKES  REGION 


Scope  of  ^PXan  for  Region 

The  GreL.t  Lakes  R'egioh  -wiil  organiz.e  a  "Clean  Plate  Club"  eanpaign  as 
rapidly  as  possible  V.  An  intensi-^e  program  shall  be  developed  on  a 
state-\vide  br.sis 'by  the  FDA  St^te  Super\ds<>r,    This  prf  grari  vdll  tie 
directly  into  the  Nutrition  and  Foad  Co.nserva.tion  Prograra  vjhich  is 
so  imperative  ±n  naintaining  the  health  of  our  population  at  a  level 
v/hich  is  necessar:,'"  for  successful  prosecution  of  the  v;ar,  and  to  nake 
possible  the  release  of .adequate  food  supplies  for  our  arned  forces 
and  Lend-Lease,  •  .   •        .  ; 

A  Clean  Plate  Club  canpsign  has  been  conducted  at  Lansing,  Michigan, 
a  city  of  78,000  population.    This  canpaign  began  on  July  25  and  v/as 
carried  on  tiirough  August"  25,  19'46,  under  the  sponsorship  of  the  local 
Nutrition -CoLHTiittee  and  the'  "State  Journal"  of  Lansing,  Michigan.  The 
sponsors  obtained  the  united  support  ff  leadi.ng  organi-zations  in  the 
city — such  as  the  City  Garbage  Department j  the  theaters, ■ the  retedl  and 
vjholes ale- food  dealers,  horaeiiiaicers '  clubs,  woraen's  clubs,  City  Recre~ 
ation  Department  and  others.    The  results  in, the  saving  of  foods  were 
neasui-ed  statistically  through  a  tabulation  of  the  reduction  in  garbage 
removed  during  the  campaign  period.    The  enthusiastic  response  v^hich 
the  campaign  received  in  Lansing  and  the  convincing  statistical  evidence 
of  campaign  effectiveness  in  the  f^rm  of  a  substantial  reduction  in  food 
vjaste  have  -encouraged  our  Adninistration  to  launch  such  campaigns  througl 
iout  the'  rsgions.    Further  information  concerning  the  Lansing  campaign 
appears  in  the  other  sections  of  tliis  procedure, 

■  The  State  -Supervisor,  should  use.  the  list  and  outline  nap  -tvhich  has  been 
sent  to  him  to  select  representative  cities,  or  towns  th.roughout  the 
State  as  centers  of  'campaign  activity,  lollorr.ing  as  far  as  possible  the 
napped  prc^^ram.    Generally  speaking,  ■  those  cities  and  tovjns  -which  influ- 
ence a  large  scope  of  surrounding  territory  thr'ough  nev.'spapers,  radio 
stations,  shopping  or  trading  facilities,  are  desirable. 

Some  of  the  'cities  selected  may  have  state-vdde  influence,  such  as  the 
State  capitol,  and  cities  in  v/hich  State  universities  and  agricifLttiral 
colleges  are  located. 

It  is  important  that  there  be  a  strong  local  or  co-anty  Nutrition  Com- 
mittee to  sponsor  the  campaign  of  the  area, 


1997  (20) 


Qb.lectives  of  the  Ganpaign  -  ■'.  ■•; 

Food  rationing  has  forced  the  Aiicrican  people  to  gi\=®  up  the  cOTiplacency 
of  peacetine  and  the  general  conception  that  America's  fo»d  resources 
■v;ere  unlimited.    Rationing  and' rising' food  prices  have  already  induced  a 
certain  .amount  of  automatic  food  conservation  in  most  American  homes  . 
Undoubtedly,  the  ainount  of  lA'aste  in  meats,  canned  goods,  and  other  rationed 
foods  has  already  been  someiivhat  reduced.    In.  unrationed-  foods  such  as 
fresh  vegetables,  bread  and  many  other  items,  there  is  still  much  7jaste, 
The  public  is  evidently  ready  ffr  a  fl^od  conservation  cainpaign  ana  should 
respond  '.veil  to  any  organised  effort  to  point  out  the  major  sources  of 
■food  T;aste  fnd  su,:'ge3te§  meas-orGs  for  reducirr^  it* 

The  objective  of  Ishe  Glean  Plate  Club  cam.paign  is  to  get  all  the  people 
thini-cing  about  food  vjaste.    It  may  be  objected  that,  in  fcjcusing  attention 
on  the  clean  plate,  ive  touch  only  one  phase  of  food  Y/aste  and  that  there 
are  many  factors  that  cause  food  Y;aste  before  food  gets  to  the  dinner 
table,    The  majority  of  the  people  have  no  direct  control,  ho?; ever,  over 
these  other  phases  of  food  Yvaste,    In  the  average  family  one  person,  the 
housevdfe,  buys  and  prepares  the  food;  "the  others  simply  eat,  or  reject 
the  foods  she  selects  and  prepares,    Even  the  housei'Viie  ha.s  no  control 
over  the  v.-aste  in  retail  stores,  vaiolesale  houses,'  and  the  v.'astage 
farther  back  in  the' chain  of  *transpOi- tation,  processing,  and  harvesting. 
Ever^^one  eats,  ho7;evir,  and  usually  triree  times  a  day.    Every  man,  "A'oman 
and  child^  therefore,  can  take  part  personallj'"  in  the  food  conservation 
program  by  joining  the  Glean  Plate  Glub  or  at  least  by  follovdng  its 
injunctions , 

The  more  imp^^rtant  result  to  be.  anticipated,  hcA'ever,  is  that  in  stimu- 
lating thought  on  the  one  thing *that  everjrone  can  do  to  reduce  fo«d  v.-aste, 
the  Glean  Plate  Glub  campaign  should  induce  additional  thought  on  the 
part  of  those  responsible  for  other  phases  of  t/asti  ,    Through  the  enter- 
ing redge  of  such  a  campa.ign,  the  h($usev;ife  may  be  stim^jlated  to  select 
food  r.ore  carefully",  to  store  it  more  carefully,  to  prcpar^  it  more  care- 
fully, to  avoid  preparing  or  serving  too  much,  to  r  dex  certain  foolish 
rules  of  table  etio,uette,  etc.    Local  restaurant  operat9rs  and  retail 
and  v.'holesale  merchants  may  similarly  be  brought  into  the  comanunity 
campaign^  .     '■  '  ' 

This  is  the  central  objective  of  the  Ccaiipaign:  *  To  enlist  immediate 
thought  and  action  by  everyone,  and  additional  thought  and  action  by 
individuals  "who  are  in  a  position  to  contribute  fijrther  in  special 
phases  of  the  general  food  conservation  drive. 

...  t( 
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Plan  of  Qrp:anizatiogi 

» 

In  order  to  make  a  whole  corjnunioy  fcid  conservcition  conscious,  it  is 
necessary  to  nobilize  every  poa^i'-jle  chcnn';l  of  puo3,ic  inf OTraation  and 
or i/;ard zed  activity. 

Since  the  Nutrition  Coni.uttee  is  in  noGt  instances  a  subcoraiittee  of  the 
local  Defense  oonncil,  all  thci  facilities  of  fhat  organization  should  be 
nobiliz'ed  behind  :,he  conpaign. 

If  the  local  Defense  Council  hss  suffici-^nt  prestige  and  is  '.villin^'  and 
able  to  take  on  the  local  organisation  of  the  oairip?dgn,  it  should  be  en- 
coLira'ed  to  do  so.    In  sone  conniunities,  hov;ever,  it  nay  be  preferable  to 
or:.;ani3e  a  special  conrattee  of  leading  active  citizens  to  cairy  the 
carapaign  throu-'h,    VCherever  possibli?  the  Mayor  er  City  I./Iana,~er  should  be 
encouraged  to  take  an  active  pai^t  in  the  cainpFa;^n.    '..hatevcr  th?  organi- 
Zctional  form  ultinately  decided  upon,  it  ahould  include  I'epresentativos 
of  the  - 

1,  Retail  Food  Dealers  -  throu.fn  ths  Retail  Grocers'  Association 
or  Food  Industry  Cor".irdttee . 

2,  Y.Tiolesale  Fo^d  Dealers  -  intcre^jts  or  association. 
0,    Restaurant  interest?  or  a.';wOciation. 

4.  hotel  interests  or  t^scciation, 

5.  4-H  Clubs . 

6.  Anerican  Legi.on. 

7.  Parents  and  Tc.-achers  Associations.  , 

8. -  Extensipn  Service. 

9.  Veterans  of  Foreign  Tars, 

10,  i'Ciwanis,  Rotary         business  nen's  clubs. 

11,  Laoor  or^anizstions . 

12,  Fraternal  organizations,  Eli-cs,  Knights  of  Goluubus,  etc. 

13,  Chamber  of  Ct)rnnerce. 

14,  Public  Utilities. 

15,  Foarde  of  Education. 
16  ,  Ke-wspaper  -  Ra.iio  . 

17,  School  and  louth  Or':ianiz j.tions ,  such  ao  Beys  and  Cirl  Scouts, 

18,  Other  Civic,  pratei-nal  and  Patriotic  .groups. 
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In  planning  the  progra:?.  and  to  reach  as  many  of  the  units  of  population 
and'  as  many  organizations  as  pcssi'^,le,  it  is  reco'TLrnended  that  various 
-working  coinnittees  be  organized  as  a  part  of  the  overall  coiruaittee.  In 
tM.3  way,  groups  such  as  the  retail  fooc  stores,  public  eating  places, 
nen's  service  clubs,  vvonen's  clubs,  schools,  youth  groups,  etc.,  can  be 
b  brought  into  active  cooperation. 

The  importance  of  publicity  cannot  be  over-enphasized .  The  follovdng  are 
scne  of  the  sources  of  publicity  which  should  be  used  to  the  utnost: 


1. 

Hevvspaper . 

» 

Theatres . 

5 . 

Utility  Companies . 

4. 

Large  Advertisers , 

5. 

Displays  in  Store  ".'.'indoi'ifs 

6. 

Radio  . 

7 . 

Speaker  Committees . 

Etc ,  , 

It  is  im.portant  that  prior  to  approaching  the  selected  community,  a  call  be 

made  on  the  Cliairm.an  Of  the  State  Kutrition  Committee  in  order  that  she  may 
be  informed  of  trie  proposal  and  to  obtain  from  her  suggestions  on  ^carrying 
it  tl-irough  at  the  local  level*    Through  her  £ilso,  arrangements  with  the 
local -Nutrition  Committee  may  be  facilitated.    State  Nutrition  Co;-nrd.ttee 
Chairmen  will  be  informed  of  the  general  endeaver  by  the  Re,gi.onal  Office. 

The  first  contact  in  the  selected  coiiimunity  should  be  with  the  local  Nutrition 
Conunittee  and  tentative  campaign  plans  should  be  mapped  out  at  that  point . 
The  FDA  Area  Supervisor  should  be  personally  responsible  for  follow  tlirough 
with  respect  to  FDA's  interest  in  the  campaign.    The  local  Nutrition  Committee 
and  the  organization  established  locally  for  the  cfmpaign  should  be  induced 
to  carry  the  major  responsibility  if  the  campaign  is  to  be  of  real  value. 

It  has  been  accepted  as  a  foregone  conclusion  that  a  Clean  Plate  Club  Campaign 
cannot  succeed  unless  one  of  the  important  nev/spapers  of  ihe  city  'talces  an 
active  part  in  the  cam.paign.    Hereinafter  under  the  caption  of  "Campa3.gn  Mat- 
erial fo'r  the  'Clean  Plate  Club'  and  the  General  Conservation  of  Pood"  are 
outlines  which  can  be  used  in  discussing  the  progi:am  with  the  newspaper  rep- 
resentatives, " 

It  is  suggested  that  the  Glean  Plate  Club  Campaign  be  carried  on  concurrently 
with  the  development  of  the  School  Lunch  Prograia.    There  is  an  excellent  op- 
portunJ,ty  to  use  scliools  and  school  or gaiiizations  for  the  dissenanation  of 
information.    The  food  crisis  brought  about  by  the  War  provides  a  "good  psy- 
chological tine  for  educating  the  youth  of  today  on  reducing  food  wastes.  By 
getting  the  idea  across  to  children,  it  vdll  in  turn  bring  it  to  the  attention 
of  parents , 

Yrith  each  a.pproved  agreement  for  the  Community  School  Lunch  Program,  the 
poster  "Food  Is  A  Weapon"  is  being  provided  in  sufficient  quantity  for  dis- 


tribution-to  &ach  school.    Thus,  the  \vay  is  being  paved  for  introducing 
this  canpaign  to  schools. 

Food  Yfaste  Date. 

The  following  is  a  listing  of  sciae  of  the  pertinent  facts  on  food  v;aste  ivhich 

nay  be  of  u^e  in  the  preparatio-n  of  nevvspaper  copy  and  radio  scripts,  and  for 
genei'al  caiipaign  pui'poses, 

1.  "'A  Survey  of  l-'ardly  Spsnding  snd  Saving  i.n  V.'artine",  made  by  the  Bureau 
of  Hone  Econonics  in  the  Spring  of  194C  indicatsd  a  per  capita  con- 
suKption  of  1,46?:  lbs.  of  food  per  year,  that  is  almost  an  even  4.0 
lbs.  per  day. 

A  study  of  garbage  coll-^.-.ction  in  40  representative  cities,  made  by  the 
Ar;erican  Public  ^'.'orks  Association  in  1959  indicated  an  average  of  255 
lbs.  per  person  per  year,  or . .G5  lbs.  per  day.    Another  study  nace  by 
'/alter  H.  wStolting,  Bui-eau  of  Agi'ioult'-i/'al  Econonics  and  published  in 
1941  vi/hich  covered  247  cities,  indicated  garbage  collection  even  higher 
(an  avera-:e  of  502  lbs.  per  perr.on  per  year,  or  .35  lbs.  per  day). 

Garbage  collections  therefore,  appear  to  represent  15  to  20*^;  of  the 
tot.al  food  consuraed.    Not  all  food  v;asted  in  tlie  home  is  collected  as 
garbage  of  course.    Since,  hoViever,  a  portion  of  the  .garbage  is  inedi- 
ble waste  such  as  egg  shells,  melon  rinds,  corn  cobs,  etc.,  food  vjaste 
in  the  hoiae  may  be  conservatively  estimated  at  th-  lovjer  figure  of  15^ 
of  food  consumed, 

2.  Food  -wastage  appears  to  b.-.-  highest  in  perishables  such  as  fruits,  and 
vegetables,  and'  in  baked  goods.    According  to  an  analysis  of  160  loads 
of  garbage  made  by  the  En.fdneering  Research  Laboratory,  of  New  York 
University,  published  in  1941,  25;'o  of  the  garbage  consisted  of  green 
vegetaDles,  27%  oth:r' vegetables,  294  fruits,  14>o  baked  goods.  The 
remainin^^  7'?.  v.'as  me;!.ts,  bones  and  fish. 

3.  Precise  data  on  food  waste  in  restaui'ants  and  public  eating  plaC',-;S  is 
not  available,  but  th,-  Restaurant  Division  of  the  Food  Distribution 
Admirdstration  estimates  that  food  waste  of  the  t;,/7je  v/hich  is  under  the 
control  01  r.iana_?;ement  runs  from  b  to  S^.    In  aadition,  it  is  estimated 
th.at  there  is  a  wastage  of  G%  or  more  in  food  l^^ft  unconsumed  on  the 
table  by  restatirant  patrons.    The  total  food  ;;astt:  in  restaurants  a.nd 
public  eating  places  accordi.ng  to  tliis  estimate  would  run  between  9  and 
14^. 

4.  A  stvidy  of  food  waste  in  retail  stores  indicates  that  in  fresh  fruits 
and  vegetables  the  avt-.rage  is  between  6  and  Q%,    For  \na.ny  of  the  more 
perishable  fruits  rand  vegetables,  the  loss  is  consid'^rably  higher.  The 
Jom-nal  of  Commerce  ostimatud  in  1931  thafmor-  than  .^;470  million  worth 
of  perish2.ble  food  is  v/asted  each  year  in  retail  stores  alone  through 
lack  of  proper  refrigeration  facilities," 

5.  Some  idea  of  the  losses  of  food  in  transportation  can  be  gained  from 
the  following  report  by  the  Aosocicition  of  ;j:i-,rican  Railways: 
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In  1941  /merican  Class  I  stean  railvjays  paid  .$8,546^152  in  danage 
clairas  for  food  spoiled  in  transit .    For  the  first  six  months 
of  th^^  fiscal  year  ending  June  50,  1942,  th^y  paid  -^5 ,295 j4:8c , 
Analysis  of  damage  clains  on  21,155  carloads  of  lettuce,  shipped 
to  50  eastern  citj.es  in  1955,  revealed  an  average  clain  of  ^57. 44 
■  per  carload.    It  is  also  ?;orth  noting  that  the  daiuage  clains  paid 
do  not  represent  total  losses. 

G,    It  is  comiTion  knov/ledge  that  there  is  considerable  food  "lA/astaje  on  the 
farn,  that  is  food  -ivhich  for  various  reasons  is  never  harvested.  Al- 
though no  segregation  estimate  of  tliis  loss  on  the  farra  is  available, 
a  study  nade  by  the  Bureau  of  Agricultural  ScononLcs  indicates  that 
the  food  T.;ast9  betvjeen  the  tine  of  production  and  the  tine  the  food 
leaves  the  retail  store  is  as  high  as  50^  for  tonatoes,  lettuce,  cauLi- 
flovjorji  25%  for  ce.bbage,  spinach,  celery j  ZCfio  for -fruits  like  apples, 
pears,  peachesj  13^  for  oranges  and,  grapefrm.t .    For  Ir^ss  perishable 
-  connnoddties  such  as  potatoes,  peas,  beets,  the  wastage  is  r.ul£tivaly 
.'    ;  ■    low  (5  to  Q%) , 

'"'7,    Adding  the  ivaste  fron  fern  to  retail  store  to  the  v^'astc  in  the  hone. 

It  appears  that  total  food  waste  nay  run  betv/een  SO  and  40,^.  Consider- 
ing the  c.noimt  of  inedible  "v>;astage  such  as  egg  shells,  nelon  rinds, 
corn  cobs,  etc.,  50>  ?jould  probably  represent  a  conservative  estinate 
on  total  edible  food  vjasted  in  this  country, 

jHiat  do  these  figures  nean  in  sinple  terns?  ' 

(1)  In  1942,  less  than  14^  of  our  tdtal  food  production  ivas  set  aside 
for  arny  and  lend-lease  requirenents ,    In  cur  hones  alone  ve 

■'apparently  yjasted  this  food, 

(2)  The  utnost  increase  in  food  production  hoped  for  in  1945  as  rep- 
resented by  the  goals  set  for  agriculture  is  5%,    It  is  therefore j 
ob■^/ious  that  our  biggest  reserve  of  food  is  in  the  30  or  40;i, 
Tv'hich  for  one  reason  or  another,  is  lost  betv/een  the  farn' and  the 
garbage  pail. 

(3)  According  to  the  i^jae:rican  B.aker's  Association,  vje  are  now  eating 
approxinately  2  lbs.  of  bread  per  week  per  person.  If  each  hone 
wastes  onl3^  1  slice  of  bread  per  week,  it  would  total  34  nillion 
slices,  or  approxinately"  2  ndllion  loaves  each  week.  T.hiat  would 
the  hungry  kids  of  Athens  or  Chungking  give  for  these  2  nillion 
loaves  I 

(4)  Nutritionists  and  nedical  authorities  tell  us  that  the  Merican 
diet  is  weakest  in, green  vegetables  and  fruits.    Plow  is  it  we  alltif/ 

so  nuch  of  these  valuable  foods  to  go  to  wa.sts  on  oujr  farns  and  in 
our  stores?    Hov;  is  it  one  quarter  of  the  food  in  our  garbage  dunps 
consists  of  grei-tn  vegetables?    (Ivioybe  we  need  to  learn  to  prepare 
and  cook  greens  as  well  as  we  do  neats  cud  desserts^) 
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The  liltlo  scrf-ps  of  butter       li^av:-;  on  our  plr;.tes  in  hones  ?.nd 
restcurants.  acd  up  to'  an' onorraous  aggregate.    If  only  ^  ounce  of 
butter  per  capital  every  v;eek  v;ere  snY-  d,  it  vould  have  provided 
enough  butter  to  supply  the  n^eds  of  our  c.riued  forces  Ir^st  year. 

Hov;  nuch  foolish  food  vicist".  is  cj'.used  by  our  rules  of  etiquette? 
Can  wc  afford,  in  v.'C'rtimo,  to  "rc^f-use  to  let  Johnny  pick  up  the  bone 
in  has  fingers  :„nd  gnav;  off  the  last  shr„d;-j  of  meat?    Is  it  really 
good  etiquette  not  to  tip  your  .soup  taov/l  to  get  the  lat't  tv/o  or 
three  spoonfuls?    ^ath  a  shortage  of  faty,  v.-hat's  v/rong  v.ith  using 
bread  to  sop  up  the  ■  gravy  on  the  plat-:^?    Can  vie  afford  to  prepare 
and  serve. more  food  than  the  guests  v;ill  eat  just  to  keep  us  the 
pretense  of  "the  bountiful  hostess"? 

"Spare  the  peel  and  save  the  spr.a."    '.Then  you  peel  :md  boil  a 
potato  you  thi/ov;  away  l/lO  to  I/4  of  its  bulk,  a  large  pari,  of 
its  Vitar.iin  C,  and  a  lar,;;e  a-uo-Uit  ef  it:;  iron,  vvhi  ch  is  concen- 
trated close  to  the  skj.n. 

Squeeze  your  grapefruit  dryl    Just  one  cup  of  grapefruit  juice  pro- 
\d,des  approiciinatel;/  a  full  day's  requirement  of  Vitamin  C,  "i;l.en 
you  fail  to  squeeze  out  the  juice  after  oa'cing  the  pulp  as  inu'.'h  as 
a  quarter  of  the  value  you  paid  for  '-aay  be  wasted. 
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Use  01  Ganpaign  Material 

Suggested  canpaign  material  is  attached.    You  nay  find  only  certain  ideas 
contained  therein  V'/hich  are  applicable  or  attractive  to  the  coKinunities 
selectecr,    Uouhty  and  loc'^S3rTrat"rition  Cona^iittee  Chainnen  and  other  coopera- 
ting agencies  or  groups  nay  lina  this  material  very  helpful. 

Club  membership  should  be  promoted  to  induce  enthusiasm  and  responsibility. 
In  Lansing  this  vjas  done  by  printing  daily  in  the  local  newspaper ,  applica- 
tion forms  v/hich  were  simple  pledges  for  each  member  to  "clean  his  plate" 
and  avoid  all  "waste  of  food  during  the  ]*ar  .    Readers  '  interest  Y;as  stimu- 
latedby  personal  testimonies  of  members.    As  an  example,  a  lady  testified 
that  she  had  been  a.  member  3.11  her  life  as  their  family  had  ali'v'ays  ""cleaned 
their  plates and  considerea  this  habit  an  essential  of  good  table  manners. 

The  neYvspaper  carried  pictures  of  outstanding  comunity  leaders  such  as  the 
Visiting  Niirse,  Victory  Garden  Chairmen,  college  students,  Y  ,M  .C  .A .  repre- 
sentatives, Rotaria.ns  and  other  groups  endorsing  the  program  or  exhibiting 
"the  clean  plate"*    These  pictur-es  shovdng  the  individual  "v;ho  had  cleaned 
his  plate  tended  to  serve  as  a  trade-varl:  and  constantly  kept  the  idea  before 
the  public-  eye. 

The  enclos-jres  of  literature  rd%h  the  orders  by  grocers  proved  very  viorth 
?jhile  in  stimulating  interest  in  Lansing. 

Some  of  the  methods  used  in  Lansing  ^^ere  as  f  ollov/s : 

Minute  Men  (Speakers)  in  Lansing  theaters. 

The  mailing  of  a  kit  of  Food  Conservation  material  to  each  retail 
food  store  in  the  city, 

^Presentations  of  the  program  to  children  daily  during  one  yjeek  in 
21  super\dsed  playgrounds. 

Presentation  of  the  prograi'ii  at  weekly  meetings  of  the  Homens.kers 
Clubs,  membership  20,000. 

The  insertion  of  a  Clean  Plate  circular  in  every  shopping  bag  by 
retail  grocers  during  the  campa.ign. 

Daily  nev;spaper  articles  of  human  interest  stories,  pictur'es,  etc., 
pertaining  to  the  program. 

Reports 

The  State  Supervisor's  office  shall  submit  reports  as  necessary  in  order 
to  keep  the  Regional  Office  currently  informed  of  the  development  of  the 
"Clean  Plate  Club"  Campaign. 
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CAjVPAIGN  IviATEAIAL  FOR  TIlE  ■     ■     ■•  ' 

"CLEAi:..- PLATE  CLUB" 
and 

-    The  (reneral  Conservation  of  Food 

Most  of  these  suggestions  are  suggestions  only,  intended  to  assist  the  local 
Nutrition  Comraittee  or  any  group  which  accepts  the  responsibility  for  develop- 
ing a  cainpaign  which,  in  coiTimon  with  the  majority  of  campaigns,  v;ill  bear  the 
stamp  of  the  coniniittee ' s  ov/n  ingenuity  and  effort  if  it  is  a  success. 

Certain  of  the  projects  outlined  here  can  be  applied  to  a  number  of  areas  in 
which  food  v/aste  occurs.     Since  the  relative  importance  of  these  areas  of  waste 
v.-ill  vary  from  oc;r.r.unity  to  comraunity,  the  kind  and  the  direction  of  the  projects 
ch'^se.n  for  develcpcnrrit  will  of  course  be  discretionary  with  the  local  committee. 
The  follov.ing  are  knov;n  to  be  important  areas  in  v;hich  food  v/asba  occurs  at  the 
table; 

a.  In  the  home 

(1)  At  breakfast 

(2)  At  lunch 

(3)  At  dinner 

^  {'I4)    During  the  midnight  snack 

(5)    On  casual  occasions,  between  meals,  etc. 

b.  In  the  public  restaurants 

c.  In  hotel  restaurants 

d.  At  boarding  houses 

e.  At  the  drug  store  lunch  counter,  etc. 

f.  Community  kitchens,  missions,  etc. 

g.  Clubs 

h.  Church  suppers,  etc. 

i.  Schools 

j.     Factory  restaurants 
k.  Trains 
1.  Hospitals 
m.  Sanitariums 

n.    Denominational  or  occupational  homes  for  the  retired, 

aged,  etc. 
o.     Ho  Ties  for  v/ar  veterans 
p.     County  homes 
q.     Orphan  asylums 
r.     Reform  schools,  etc. 
3.  Prisons 
t.     The  lunch  box 

In  viev/  of  the  importance  of  the  role  of  the  cooperating  newspaper  in  the 
campaign,  the  local  committee  will  most  likely  want  to  discuss  with  the  news- 
paper many  of  the  projects  under  consideration.     The  suggestions  listed  below 
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may  be  helpful  in  these  discussions:  j 

The  spearhead  of  the  campaign  doubtless  will  be  full  page  announcements  of  ad- 
vertisements over  the  name  of  the  cooperating  newspaper  -  pages  very  similar 
in  aim,   slant,  and  content  to  the  announcements  used  in  the  Minneapolis  Star- 
Journal  and  Tribune  campaign. 

■  ■  -  ■   2  

The  launching  of  the  campaign  will  be  news  in  itself,  good  for  pictures  and 
stories  of  community  leaders  signing  the  pledge  cards. 

The  newspaper  will  probably  want  pictures  and  stories  of  children's  groups 
joining  the  club, 

 U  

News,  also,  v;ill  be  the  big-plant  war-workers  doing  a  double  job  -  making  war 
materials  and  joining  up  to  save  food. 

Testimonials  highlighting  early  results  of  the  campaign  might  be  obtained  from 
managers  or  owners  of  leading  restaurants. 

 6  

Testimonials  and  suggestions  from  comraunity  leaders  in  home  economics  will  add 
impetus  to  the  campaign. 

If  the  colleges,  hospitals  or  other  community  institutions  make  worthwhile 
contributions  to  the  campaign,  these  will  be  news. 

 8  

Interesting  material  indexing. the  success  of  the  campaign  might  be  developed 
through  a  charting  of  the  volume  of  garbage  handled  by  the  municipal  department 
concerned.     This  department  naturally  would  have  to  be  approached  at  the  begin- 
ning of  the  campaign  vvdth  a  request  that  it  keep  a  daily  tally  of  the  truck- 
loads  handled,   if  it  is  not  already  doing  so.     Newspapers  in  those  cities  that 
now  burn  or  dump  their  garbage  might  call  attention  to  what  other-  cities  are 
doing  to  utilize  garbage. 

The  nev;spaper  might  be  asked  to  prepare  a  series  of  articles  -of  food  waste  and 
its  consequences.     This  series  would  be  distinct  from  the  news  releases  reporb- 
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±nz  the  launchins,  progress,  and  results  of  the  "Clean  Plate  Club" 
drive  as  such,  although  it  would  he  intended  to  run  concurrently  vdth 
the  news  canpai.jn,  and  to  support  both  the  long  range  and  the  irmnediate 
objectives  of  the  program. 

 IC— 

Of  especial  interest  v-'O'old  be  f eat ^are  articles  on  food  conservation, 
written  by  one  of  the  Women's  Page  editors  or  by  a  leader  on  the  local  . 
Nutrition  CoLimittee .    And,  in  fact,  if  the  articles  were  contributed  by 
several  different  leaders  it  is  probable  that  interest  in  the  series  v^ould 
be  increased  further.    The  thene  for  the  series  Liight  be  something  like 
tliis  :-  • 

"50  Y'ayE  to  Save  Food  in  ¥artime" 

And  it  night  be  divided  into  successive  articles  corresponding  roughlj?-  to 
these  aspects  of  food  conservation:- 

a.  Meal  Planning 

b.  Marketing  (food  selection) 

c .  Storage 

d.  Preparation 

e .  Service 

f .  Etiquette  (See  Ho.  57  for  specific  subject  matter) 

g.  Left-overs 

c 

The  'vvritcrs  y.ho  v;ould  be  responsible  for  the  production  of  such  a  series 
undoubtedly  have  access  to  sufficient  som^ce  material.    The  three  Department 
bulletins  enclosed,  however,  may  contai.n  useful  items j  the  titles  foll»w;- 

'  'Meat  for  Thrifty  Mesls"  (Farmer's  Bulletin  No.  1908) 

"Fight  Food  Wr-ste  in  the  Home"  (AVa  5) 
"Vitamins  from  Farm  te  You"  (AV.O:  2) 

-"-If  the  newspaper  develops  a  series  of  articles  along  the  lines  outlined 
above,  it  might  also  condense  tlie  ai'ticles  into  a  folder  and  offer  it  t» 
readers  with  ar  without  charge. 

__12__ 

The  suppcrrting  newspaper  may  also  be  v.illing  to  do  a  series  of  special 
articles  on  the  farm  produce  of'  the  state,'  slanting  the  series  in  a  way  to 
enlist  State  pride  as  a  factor  in  inducing  greater  \dgilance  against  waste 
of  the  produce  of  the  State's  farmers  and  workers. 

The  newspaper's  editorial  cartooriist  mi'ght'be  asked  to  develop  cartoons 
dramatizing  the  results  of  food  waste  or  the  necessity  for  food  conser- 
vation.   Such  cartoons  might  be  invaluable  in  later  phases  of  the  campaign, 
and  if  successful  enough  might  be  used  in  poster  form  at  the  national  level. 
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A  jingle  or  linerick  contest  night  be  built,  around  the. ''Clean  Plate"  uheiae , 

~^15  

Radio  stations  can  help.    Radio  is  well  situated  to  establish  in  the  ninds 
of  the-  consuners  the:  inpression  that  "everyone  is  doin^  it",  and  could  do 
much  to  sell  the  "Clean  Plate"  idea  in  this  laanner  throu;;h  a  series  of  spot 
.  announc eraent s  delivered  by  station  announcGrs. 

Such  spots  ni3ht  consist  of  nev.^s  briefs  oi  the  launching,  progress,  and 
results  of  the  canpaignj  spot  news  iteiasj  and  anno unc eraent s  designed  pi'i- 
narily  to  proraote  participation  in  the  e.arapE.ign, sirdlar  in  treatiaent  to 
.■.oorae^-of  the^announcenents  used  in  the  ITr.r  Bone  pronotions. 

Many  statigns  broadcast  morning  prograras  reatux'ing  horae  econoraists  ,  If 
tlais  is  true  locally,  -the  operating  coiar.dttee  is  qore  ihaii  likely  faniliar 
with  the  prograns  ra'id  vdll  want  to  discuss  v.'ith  the  sponsors  means  v.-hereby 
these  programs  night  be  of  aid  to  the  food  conserYSi:i^ion  campaign. 

If  -B.  local,  station  conducts  a  sidevfalk  broadcast  of  the  inquiring  reporter 
type,  the  ..sponsor's  inighf  cooperate  to  the  extent  of  having  one  program 
,  developed  around  food  conservation.      •  •  ■■  ■ 

Sponsors  buying  serial  or  variety  programs  produced  locally,  and  stations 
sustaining  such  prograias  mj.gltt.  be  vdlling  to  hove  food  conservation  plugs 
written  into  sorts  of  the  scripts  . 

If  a  local  station  carries  locally  produced  programs  aimed  at  children, 
a.rr angement E  might  be  made  to  incorporate  Into  the- progi-ams  .  a  drive  for 
members  of  the  "Clean  Plate  Club"  including,  perhaps,  prize  a"wards  for 
chilch'-en  signing  up  the  largest  numbe-r  of  new  members. 

Buttons,  badges,  certi.t'ications  'bf  membership  are  goo.d  devices  for  holding 
interest,  ii  the  commttee,  newspaper,  oi*  raaio  station  desires  to  use  them. 

The  possibility  of  a  radio  contest"  far  adult  listeners  night  be  worth  con- 
■sideration.    The  entry  for  such  a  contest  might  take  the' form  of  a  letter 
.  on  a  theme  similar  'to  the  fgllowing:-  ',       '  ■  -■ 

"Kovj  'v7e  are  SsAung  Food  in  our''  Horae'"' 
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Interest  in  the  cor.test  night  be  naintained  throu^^h  selectiotj^  for  personal 
appearances  on  the  radio  each  cay  of  tha  4  or  5  v/oraen  v.'ho  suhinit  the  best 
ideas  on  Vvays  to  save  food  in  the  hone.  Personal  appearance  not  onlj  helps 
to  maintain  a  listening  audience,  but  ix  is  knoYai  to  bd  unusually  effective 
both  as  a  pronotion  nethod  and  as  an  educational  nethod.  The  distinction  of 
bein^  selected  for  personal  appearance  on  the  radio  should  be  sufficient  of 
a  "prize"  av^ard.  Fui-ther,  a  nunber  of  the  ideas  gained  through  the  pnt-zvpr. 
rdght  well  be  valuable  enough  to  nerit  use  in  other  phases  of  the  c^\npiSm, 

Menbers  of  the  local  Nutrition  Coira'iittee  might  serve  as  judges,  of  such  a 
contest , 

 21  

A  concentrated  drive  ni?;ht  be  undertaken  to  obtain  the  continuing  assistance 
of  advertisers  using  large  space.    Mar.17  advertisers  use  sufficient  space  to 
enable  then  to  incorporate  into  Uieir  adv^rtiseiiients  a  message  on  food  con- 
sei'vation  "vvithout  appreciably  dir.iinisl:dng  xhe  sp^ce  actually  req 'aired  for 
adequate  presentation  or  ch':o:"actei'i'Z,ation  of  their  pi'oducts  or  services. 
These  aavertisei's  therefore,  might  be  persuaded  to  carry  0.  brief  message 
on  the  vital  neceositj^  of  food  conservation,  and,  moot  i;.iportant,  00  carry 
the  "Clean  Plate  Club"  pledge  card  along  vdth  a  punch  lin^^  similar  to  the 
f  ollov;ing ; 

"v7e're  cooperating  in  America's  food  conservation  program. 
I»et's  make  good  use  of  the  food  v«e  havj  -  then  v/e '11  have 
enough'.    Join  the  'Glean  Plate  Club'!     3i;n  up  no-v.' I  It 
won't  cost  a  dime  -  it  nay  save  a  life  I" 

If  the  pledge  card  is  to  Vje  reproduced  in  reduced  si;,e,  endeavor  to  keep 
the  type  lai-ge  foi-  easy  reading.    Provision  for  more  than  three  signatures 
probably  should  not  be  altenptcd,  since  craxipca  space  for  signatures  is 
knov;n  to  discoiura^e  signing. 


Many  business  organisations,  such  as  gas  and  electric  utility  companies, 
enclosed  envelope  stuff ers  with  their  monthly  statements.    Some  of  these 
organizations  probably  would  be  Y.'illing  to  enclose  specio.1  stuff  ers  on 
food  conservation  along  v;ith  their  mcntlxly  statements,  or  v:ould  be  agree- 
able, at  the  minimum,  to  t.-ydng  into  the  story  of 'their  products  or  services 
a  message  on  food  conservation. 


The  department  stores  ana  other  community  mercr-ants  can  cc  operate  in  a 
nunber  of  additional  ways.    Vvindov;  displays  are  effective.    Visual  educa- 
tion displays  and  the  graphic  treatment  of  facts  and  figures  might  be  rec- 
omir.ended  by  the  campaign  committee , 


1997  (20) 


"  14  - 


An  approach  night  be  nade  to  billboard  advertisers  in  the  area  -  gas  and 
electric  coi^ipaniesj  for  exai"apl^. , 


A ^pledge  card  for  restaurant  patrons  night  be  prepared,    A  quantity  oX 
these  to  be  placed  on  each  table  or  at  the  cashier's  desk.    This  device  to 
be  in  the  general  forra  oi  a  table  tent  -  a  card  folded  double,  vvith  a  per- 
foration along  the  ,  folded  edge.    One-half  of  the  card  to  carr^''  a  message 
on  food  conservation^  the  other  half  to  be  printed  on  a  postcard.  One 
side  of  the  i^ostcard  half  to  cairy  the  pledge  in  a  form  siuiilar  to  the 
follovjing:- 

■  ■  CLSAK  PLATE  CLUB 
Name-of-Organization-Mandling-Cainpaign 
Care  of  Ney/spapGr-oi'-Organization-Randling-Canpaign 

Please  eni-oll  us  as.  nenfoers  of  the  Clean  Plate  Club 
in  the  Goverm^nt '  s  Food  Conservation  Progran..  We 
pledge  to  do  e.y=^r/t;:dng  possible  to  avoid  v/aste  of 
food  during  the  v;ar.         agree  to  "clean  our  plates" 
at  every  r.ietil .   

(Haiaes  and.  Addresses) 


The  other  side  of  the  postcard  to  carry  the  regular  mailing  form  -  a 
box  for  a  one  cent  stamp,  plus  the  address :- 

:  CLEAN  PLATE  CLUB  "  ' 

Narae-of-Organization-Handling-Csnpaign 
Care  of  Newspaper-or-Organizaticn-Mandling-Campaign 

By  means  of  the  perforation  along  the  folded  edge,  the  postcard  vdll  be 
detachable  for  mailing. 

Point-of-sale  material  is  also  valuable.  This  suggests  a  small  sticker, 
to  be  attached  to  one  corner  of  the  c;aily  restaurant  nenu:- 

ORDER  Wil/iT  YOU  V^KT  - 

BUT  EAT  ALL  YOU  OEOm  ^  ■  ' 
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This  is  the  v.-ay 

-  to  hav;,  EnQU:"h  to  Er.t 

-  to  Koop  Anerica  Stron.^- 

-  to  "win  the  '.'ar  Quicker'. 

Food  Vfcste  Helps  the  A:-d.sI 


Cooperating  restaioi'snts  ni.'^ht  bt  supplied  vdth  posters  or  Jurabo  vdndov; 
stickers  carr.yiri;^;  a  r.iessa^e  siLdlar  to  this:- 

'Te  Are  Cooperating 
with  the 
Governncnt ' s 
.  FOOD  CONSERVATION 
Pro  grain 

Join  the  GLEAIi  PLATE  CLUB  today  1 

Many  advertising  agencies,,  advertising  artists,  and  illustrators  are 
vdlj.ing  to  contribute  ideas  for  projects,  copy,  and  .even  fully  developed 
canpaign  outlines,  "v.dthout  rtinbursenent  and  v.ithout  officirvl  credit,  or 
■vdth  little  nore  recognition  than  a  cre'::dt  line.    An  approach  to  then  is 
v.orthv.'idle . 

Posters  a.re  i.iost  effective  in  tl'is  type  of  canpaign.    Good  posters  T'hich 
are  developed  aay  be  used  in  the  national  canpaign.    Belov;  are  a  fr"/'  sitii- 
atioiis  arid,  copy  lines  v.hich  ;dght  provide  a  Epringboe.rd  loi'  a  poster  :- 

a.  r'roken  roll  and  smeared  pat  of  butter 
on  a  bread  and  butter  plate.    Caption  - 
"Half  an  ounce  of  butter  saved  each  v.'Ock 
by  each  of  us  i/ovdd  provide  butter  enough 
to  supply  5,000,000  American  fighting  men." 

b.  Dramatize  the  garbage  can  as  a  Fifth 
Columnist  or  a  thdef  stealing  food. 
Caption  -  "15^  of  Anorica's  food  supply 
goes  into  the  gai-bage  pail." 

c.  .'ai'-Tine  Table  Manners"  Poster.     Create  a 
comic  character  et  the  taole  sopping  up 
food  v.dth  a  piece  of  bread,  or  squeezing  the 
last  drops  of  j\d  co  from  a  grapefndt,  or 
vigorously  stirring  up  the  sugar  in  a  cup 

of  coffee.    Caption  -  "Food  not  eaten  in  vjar- 
tine  cheat in' ." 
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d,  PictLire  of  hungry  American  soldiers  on  field  of  action 
reaching  to-ivard  nirage  "of  food  was te  from  American 
tables  ,    Caption  -  "America  'a'astes  Enough  Food  Every 
Day  to  Feed  10,000,000  Fighting  men." 

e .  American  boy  throvdng  a.v;ay  half -eaten  apple ,  Shadoivy 
bf^ckground  filled  in  "^^ith  figures  of  emaciated  European 
children  vdth  reproachful  eyes.    Caption  -  "l^e  miglit  live 
on  Tjhat  you  vjaste." 

f .  Picture  of  fat,  bulging  garbage  can.  Caption  -  "Food 
Waste  -  No.  1  Foe  of  the  House'v\'if e 

g,  Pictujr-e  of  a  soldier  reaching  over  shoulder  of  surprised 
mother,  about  to  stop  her  from  peeling  potatoes.     Caption  - 
"Spar'e  the  peel  -  Save  the  spud", 

(Y.'ith  small  displa;/-  line  at  bottom  - 
"Yraen  you  peel  and  boil  a  potato  ;/ou 
thro?;  a"v\'ay  l/lO  to  l/4  of  its  bulk,  a 
large  part  of  its  Vitamdn  G,  and'  a 
large  amount  ox  its  iron,  "v/hich  is 
concentrated  close  to  the  skin." 

h,  ■  Kouseviiife  in  front  of  refri -'orator,  in  an  attitude  of 

thought,  Y.'ith  a  bov;!  of  fo^d  in  her  hands.    Caption  - 
"Think  NOV;  how  you  mil  use  the  leftovers."     (Below)  . 
"I'lary  refrigerators  are  J^ast  way  stations  to  the  garbage 
can," 

i.  Fig"cires  representing  Vitamin  A  and  Vitamin  C  climbing 
out  of  pot  fi3..1ed  close  to  top  T/ith  v/ater.  Caption  - 
"Ka  Ha  -  she  didn't  knovi  v/e  could  svi/iml" 

(Footnote)     "Stet'un  vegetables  or  use  little  v/ater  if 
you  expect  to  keep  the  precious  vitamins  in." 

j .  U.  S.  Soldier  feeding  hungry  kids  in  Europe  ~  "Before  you 
order  think  of  them"  -  Glean  your  plate  -  Starve  the  gar- 
bage can."  • 


Industrial  management,  labor  management  committees,  and  labor  as  an 
organized  unit  have  each  made  giant  contributions  to  the  ivar  effort, 
and  discussions  of  the  campaign  -f/ith  them  should  prove  particularly 
resultful. 

At  the  earliest  stage  of  the  campaign  endeavor  to  enlist  the  nearby 
training  centers  of  the  Armed  Forces.    Membership  of  this  kind  Tiill  ^ 
set  a  good  example  lor  the  civilians  and  should  boost  the  campaign 
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naterislly.    Sinca  the  Ai-ray  has  recently  had  some  rather  unfortunate 
publicity  in  connection  vdth  food  v.-aste  it  nay  vvelcor.ie  publicity 
which  shov;s  its  canps  to  be  folloivinc  "CLEAN  PLATS  CLUB"  practices. 

The  ■'.v.onen's  clubs  and.nen's  clubs  might  be  asked  to  join  in  promoting 
the  canp;iign.    Most  .of  then  probably  T/ould  be  v;illing  to  have  the 
"CLEAN  PLAlii  GLb'3"  plan  presented  to  their  r.ienbers^  and  to  conduct 
at  least .  one  n^eting  as  an  open  forurn  for  ideas  on  food  conservation. 

If  cooking  schools  exist  locally^  endeavor  to  have  then  tie  into  the 
"CLEAN  PLAiE  CLUB"  canpaign  tlrn-ough  special  projects.     Since  the 
"GLZA.N  PLATE  CLUB"  is  being  tested  as  a  vehicle  for  national  promo- 
tion of  fooci  conservation,  it  viould  he  helpful  to  have,  any  such  spec- 
ial projects  revolA/e'  aroiind  the  "CLEAN  PLATE  CLIE".  ' 

Carr;paign  projects  involving  children  are  v^orth  consideration.  Lieut. 
Ronald  J.  Ghinnockj  v.'ho  originated  a  Clean  Plate  club  in  Glencoe,  111. 
more  than  a  year  ago,  before  he  joined  the  Na\y,  ioimd  that  youngsters 
from  5  to  12  r.'ere  enthusiastic  members  and  promoters.    A  mimeographed 
newspaper,  "TPIE  CLEAN  PLATS  NEr-'S".  sent  regularly  to  these  members 
keeps  them  on  th.e  alert . 


A  field  investigation  of  food  y/cste  r.iight  be  carried  out  b;y  a  special 
committee  of  one  of  the  prominent  women's  cluos.    The  newspapers  un- 
doubtedly would  be  interested  in  the  findings  . 

 2g  . 

Tl'irough  one  of  the  comm^'arJ-ty 's  amateur  theatrical  groups  arrangements 
might  be  made  to  sta^e  the  food  show,  "It's  Up  to  You,"  ai:  sometime 
during  the  crj'ipaign. 

Great  success  has  bean  achieved  in  teaching  children  the  principles 
of  oral  hygj.ene  Llirough  Lho  medivuTi  of  puppet  shows,    Tl  is  quite  reason- 
able to  suppose  that  puppet  shows  covild  be  used  with  comparable  success 
in  the  food  conservatio^n  progr^jn. 

A  series  of  articles  on  wartime  table  etiquette  might  bring  interesting 
.results.    The  aija  of  such  a  series  would  be  that  of  breaking  down  some 
of  the  foolish  dictuns  that  have  resulted  in  the  T/aste  of  considerable 
amounts  of  food  at  the  table  during  past  years  -  a  breaking  down  of 
these  dictums  and  a  rerDlaccment  of  them  by  manners  more  economical, 
more  sensible,  and  more  patriotic, 
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Failure  to  eat  all  of  the  soup  for  fear  of  beirii^  thought  -jreedy  - 
failure  to  e?t  the  leaf  of  lettuce  on  Y':rich  the  main  portion,  of  the 
salad  is  f r^quentl^'"  placed  -  failiu^e  to  eat  all  of  the  peas  or  carrots 
or  corn^  etc.,  because  the  last  bits  are  usually  elusive  and  "it  isn't 
polite  to  push  thera"  -  failur-e  tc  eat  all  of  a  given  portion  of  food 
because  ",;-;ood  breeding"    forbids  -  these  and  many  similar  practices  are 
largely  the  result  of  a  fornalised  code  of  uanners  that  encourages  a 
T/aste  of  food  now  bs-dly  needed  in  the  viar  economy  and  the  v/ar  strategy. 

This  revision  of  table  manners  could  be  promoted  through  such  fields 
of  .influence  as  the  Junior  League,  -cne  v/orien's  clubs,  church  organiza- 
tions, sanction  by' authorities  on  manners,  skits  on  the  radio,  illus- 
trated articles  in  the  ne^fjspapers  . 

Photographs  of  food  waste  vrill  drive  home  the  point,    l^'ood  "v;a£te  in 
restaurants  nay  be  graphicallj?"  illustrated  hj  photographs  of  the  food 
left  on  plates  and  dishes  stacked  on  a  tray  for  removal  to  the  kitchen 
follordng  a  m:eal. 

A  second  series  of  photographs,  talcen  at  the  end  of  the  campaign,  might 
be  used  to  illustrate  the  results  aciiieved, 

——59  

-;;-Hany  caimpaigns,  given  of  course  a  sound  basic  objective,  have  made 
their  mark  through  an  especially  striking  "huiaan"  appeal.    Such  an 
appeal  may  be  contained  in  the  story  of  Eddie  -Eickenb acker  and  his 
compa.nions  adrift  on  a  raft  in  the  Pacific.    First-rate  results  might 
be  achieved  by  aeveloping  one  of  the  projects  principally  thj'ough  the 
use  of  this  story  as  a  reason  for  conserving  food.    Headlines  for  such 
a  campaign  might  be  along  these  lines 

"liirhat  4  men  on  a  Raft  v'.'ould  Ha^e  Given  for  the  Loaf  of  Bread  that 
Molded  I" 

"The  Scorched  Corn,  tha^t  Liight  ha,ve  Saved  a  Life  I" 

.    "Fo.ur  men  on  a  Raft  ask  you  to  S&ve  Food'," 

-5f-Since  there  is  a  general  agreement  that  at  least  15',o  of  our  food  is 
throT/n  into  the  g.arb.age  can,  it  rdght  ee  profitable  to  devolop  at 
least  one  pioject  along  these  copy  lines 

"Starve  the  Garbage  Can  -  Help  Beat  Hitler l« 

"The  Garbago  Pail  ^'orks  for  Hitler  I    Starve  'Eei  Both" 

"The  Less' You  Throw  Ay;ay,  the  More  Vfe'll  AH  Kavel^' 


A  review  of  T/hat  everyone  kno?/s  to  be 
together  v^ith  the  facts  on  food  i;.;aste 
rrdght  be  worthwhile. 


the  (fources  of  waste  in  garbage, 
indicates. .that,  such  an  approach 
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